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Introduction
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The European  Education  Fair Taiwan (EEFT) is the  largest  European  higher  

education  exhibition  in Taiwan, co-organized  by the French Office  in Taipei/Campus  

France and German  Institute  Taipei/DAAD Information  Center  Taipei.

The fair  featured  12 countries  in Europe, 82 institutions,  and over  60 on-site 

seminars  offering  insights  into  studying  in Europe, including  introductions  to  

universities,  academic  programs,  scholarships,  and living  expenses.

The fair  not  only  showcased  diverse  academic  opportunities  in Europe , but  also 

highlighted  the  unique  strengths  of  European  education  systems.

Nearly  6,000 visitors  attended  this  year's two -day exhibition,  which  received  

positive  feedback from  both  participating  schools  and visitors .

Detailed  statistics  will  be presented  in this  report.
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Statistics  on  Visitors  at  the  2025 EEFT
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Among  the  visitors,  nearly  69% were females .

ỏ 71% of  attendees  fell  within  the  age range  of  18 to  35. Notably,  the proportion of visitors aged

26ŀ35 increased from 20% at the 2024 exhibition to 26% this year, indicating a growing

interest among office workers in exploring opportunities to study in Europe .

Students  and office workers  are the  two  main  demographic  groups . This suggests  that  

the  pre-event  marketing  strategy  was successful in attracting  our  target  audience .

Demographics  Statistics  of  
Visitors
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1.9%



There is the  greatest  interest 

in studying  abroad in 

Germany , France, United  

Kingdom, Netherlands, 

Switzerland , etc.

This question  allowed  multiple  answers; therefore,  the  percentage  does not  add  up  to  100%
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Preferred Destination



Interest in master s programs reached 

a new high of 79%, surpassing 74% in 

2023 and 67% in 2024, reaffirming 

that postgraduate study remains the 

most preferred option among visitors.

More  visitors  with diverse  needs are 

attending  the  fair, with notable  

growth  in interest  in short - term 

courses, secondary school and 

university preparation courses.

These questions  allowed  multiple  answers; therefore,  the  percentage  does not  add  up  to  100%
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The Most Desirable Programs



In terms  of  course  fields,  Business & Management , 

Engineering Sciences, Arts Design,  and Computer

Science & Information Technology are the  most  

popular  among  the  visitors .

Many  have also expressed interest  in other  fields  

of  studie s, including Math & Statistics , 

Architecture & Urban Planning and Law.

These questions  allowed  multiple  answers; therefore,  the  percentage  does not  add  up  to  100%

The Most Desirable  Fields  of  
Study
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Whether  through  consultations  at booth s or  on-site seminars, the insights provided  help  

visitors  better  understand  studying  in Europe  and the  unique  features of  various  schools.  

Overall,  EEFT holds  great  value for  visitors.

The Satisfaction  of  Visitors
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Statistics  on  Schools  Participating  in  2025 EEFT
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A total  of  76 Booths have registered  in EEFT, with  27 from  France, 14 from  Germany,  13 from  

the United  Kingdom,  and 21 from  other  European  countries  and Switzerland.

Distribution  of  Participating  
Countries
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The participating  schools  primarily focus  on  providing  undergraduate and postgraduate  

programs, and some  also offer  PhD programs.

This question  allowed  multiple  answers; therefore,  the  percentage  does not  add  up  to  100%

The Primary  Market  Interest  in  
2025 EEFT
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93.25% of  the  representatives  were satisfied  with  the  collected  student  
information.

Satisfaction  with  Data  
Collection  From  Students
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Almost  all schools  expressed high  satisfaction  with  the  2025 EEFT, especially  

with  the  assistance provided  by staff  in translation  and introducing  schools  to  

visitors . However, there was a slight decrease in points in the date & seminar

schedule sectors compared to last year, 2024.

Satisfaction  survey  for  2025 
EEFT Exhibitors
(Out of 100 points)
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Marketing
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This year we had invited 4 sponsorships and 3 influencers to help promote EEFT together.

Influencer Cooperation 

1 reel and 3 posts for 1 month
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Free seminar slot to exchange for 2 reel videos.
1 for introduction and another for closure report.

Since the reels were online on Nov . 3rd,  less than 2 
days, there were 22, 228 viewers and 68.3% percent 
were non -follower reach. 

Influencer Cooperation
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Influencer Cooperation 

1 reel with introduction of Samsung Tablet & EEFT
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Sponsorship

Sponsor Economic 
class round trip ticket 
Taiwan to Europe 

Sponsor Galaxy Tab 
S10 FE+ & leather 
keyboard set

Sponsor 2 UK LNER 
First-Class Teenager 
all year ticket & 2 
Eurail First-Class Pass

Sponsor NTD30,000.

This year we invited 4 sponsors and 3 influencers to help promote EEFT together.



Through collaborations with sponsors, we offered attractive prizes including Europe 
economy -class tickets, a Samsung tablet, and 4 first -class European rail passes. These 
incentives effectively boosted seminar attendance and booth engagement.
The newly introduced photo booth also enhanced social media interaction, increasing our 
Instagram followers from 2,400 to 3,000 during the event.
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Lottery



Over  12 E-newspaper s to  
promote  2025 EEFT

E-newspaper  platforms  cover  a variety  of  categories,  including news,  finance,  and lifestyle.
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1. Yahoo 7. PChome

2. line today 8.

3. 9. amm

4. yam 10.

5. Owlnews 11. life

6. 12.

https://reurl.cc/laLm1Y
https://reurl.cc/laLm1Y
https://news.pchome.com.tw/finance/sunmedia/20251031/index-76189312460123329003.html
https://today.line.me/tw/v3/article/aGQNqJP
https://twline365.com/2025/10/1061501/
https://reurl.cc/bN6QOo
https://ammtw.com/90058
https://ammtw.com/90058
https://n.yam.com/Article/20251031163302
https://n.yam.com/Article/20251031163302
https://enn.tw/659422/
https://news.owlting.com/articles/1173316
https://life.tw/?app=view&no=2864643
https://life.tw/?app=view&no=2864643
https://lifenews.com.tw/423806/
https://more-news.tw/440546/


EEFT primarily  promotes  the  event  through  online 

advertisements,  attracting  over  120,000 visits to  

the website  for  event  information  before  the  

exhibition .

152025 FAIR  REPORT



Street  buntings

Integration  of  offline  ads with 
online  marketing

To maximize  the  impact  of  offline  advertisements, integrating  online  media  marketing  

strategies  is key. Encouraging  people  to  take  photos  of  the  ads and upload  them  to  the  fan 

page  can boost  organic  reach.

Bus Advertisements
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Kangton Flags and Poster



Poster
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PostcardInvitation Card
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Onsite Public Area



Event Highlights
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Opening Ceremony
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Seminar
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Onsite


